PAGE  
58
The Significance of Library E-Books at Seneca@York


Advanced Advertising Research

Library E-Books at Seneca@York

David Bernholtz

Melanie Elvald

Michelle Freer

Justin Kim

Mark Price

Jana Stern

Jennifer Tannenbaum

Candidates for the Diploma in Creative Advertising

Submitted as a requirement for the course:

CAB 390 Advanced Research
Presented to the following members at Seneca College @ York University:

Laura Jo Gunter- Campus Principal and Dean

 James Buczynski- Acting Chair – Head Librarian 
David Eames- Professor in the School of Communication Arts
Seneca College @ York University

Toronto, Ontario, Canada

December 12, 2007

TABLE OF CONTENTS

Abstract
.………………….……………………………….………………………………..…..4

Chapter 1 
…………………………………………………………………………………….…5


Introduction
……………………………………………………………………………5


Definition of Terms 
……………………………………………………………………7


Background…………………….
………………………………………………………10


Uniquely About Seneca College
………………………………………………………13

Chapter 2 
……………………………………………………………………………………….14


Review of Literature
…………………………………………………………………..14

Chapter 3
………………………………………………………………………………………22


Methodological Assumptions
…………………………………………………………23


Selection of Participants……
…………………………………………………………28


Instrumentation
………………………………………………………………………29


Field Procedures…………....
…………………………………………………………31


Data Collection……….
………………………………………………………………..32


Data Processing and Analysis
…………………………………………………………32


Limitations
…………………………………………………………………………….32



Summary of Chapter 3
……………………………………………………………….33

Chapter 4 
...................................................................................................................................33


Triangulation of Survey Results
…………………………………………………….33


Quantitative Results
…………………………………………………………………..37


Triangulation of Focus Groups
………………………………………………………37


Triangulation of Interviews
………………………………………………………….37

Chapter 5 
……………………………………………………………………………………38


Conclusions
…………………………………………………………………………. 38


Recommendations
……………………………………………………………………40

References
……………………………………………………………………………………41

Appendix A 
…………………………………………………………………………………..42


Survey Questionnaire
………………………………………………………………42

Appendix B 
………………………………………………………..........................................47


Focus Group Questions
……………………………………………………………….47


Focus Group All Participants….
……………………………………………………..48

Appendix C 
……………………………………………………………………………..……52



Interview Questions
…………………………………………………………………..52


Interview Answers………….
…………………………………………………………52

ABSTRACT

Seneca College at The York University campus emphasizes the importance of communication and critical thinking skills. The college implements these skills by offering up to date information on various topics through literature found within the Seneca@York library. Many students at Seneca at York are failing to use all of the available tools that are offered to them due to a lack of knowledge as to what is available to them and how they can access it. The school offers many different resources that the students use, but do not advertise the new resource in the library known as E-Books. The question is: what is the level of awareness and what are the opinions of Seneca@York students’ towards E-Books?  

This study measures, analyzes, and evaluates Seneca College at York students’ attitudes and perceptions about E-Books. It is also designed to examine their views of online technology in relation to their courses of study. 

 The study consists of both qualitative and quantitative research that provides descriptive, analytical, observational and theoretical information. The qualitative research consists of focus groups, an online survey, and over 30 intercept interviews in addition to the observations of related literature. The quantitative research involves a campus-wide online survey that analyzes responses of students through statistics-analysis computer software known as SPSS version 14.0 for Windows 2005. Based on the outcomes of the research, conclusions will be drawn and recommendations will be made in order to make room for improvement of awareness and opinions of E-Books.  This study will also give suggestions for future studies.   

CHAPTER 1
INTRODUCTION

The understanding and attitudes of Seneca at York students.  This study looks at the attitudes and level of understanding, attitudes and perceptions that the students at Seneca @ York have in relation to E-Books. It will also examine the level of awareness that the Seneca @ York students have of E-Books, the relevance of E-Books to Seneca @ York students, and the connection of E-Books towards the students’ academic, learning, and career success. 

Exceptional research and critical analysis skills as essential in today’s workforce..  This applies to any professional career in today’s job market. Many employers value such skills in employees both current and future. For this reason schools have begun preparing College students for the real working world at the centre of Seneca@York’s main list of goals for their graduates. Students should be made aware of the importance of possessing these skills and why and how they will help them get ahead when they join the workforce. Students should not have a narrow thinking path when it comes to their education, but rather, should have a broad knowledge base and understanding that includes not only studies about their career path, but also essential skills like research and critical analysis. E-Books of all sorts will be a successful tool in aiding students to further these skills.
Other studies that looked at this topic from a similar standpoint.  A literature review revealed that some similar studies have been conducted in other Colleges and Universities. For instance, a study done by Leo Appleton (2004) observed how students viewed the importance and relevance of E-Books towards their academic learning. The study found that students found more cons than pros of E-Books.

What is the main purpose for doing this study?  The purpose of this study was to look at more than how Seneca @ York students feel about E-Books, but also to measure students’ opinions and understandings of E-Books. Our study also examines students’ attitudes towards the relevance and practicality of E-Books in relation to their courses. This study will compare different students from each semesters and different disciplines about how they feel about E-Books and how much they understand about E-Books.

DEFINITION OF TERMS

E-book: A book in digital form

Qualitative: Involving distinctions based on qualities; "qualitative change"; "qualitative data"; relating to or involving comparisons based on qualities 

Quantitative: Expressed or expressible as a quantity. Of, relating to, or susceptible of measurement. Of or relating to number or quantity.

SPSS: A program used to do statistical measurements in order to find significance

Focus group: A representative group of people questioned together about their opinions on certain issues or things

Multiple purchases: To buy more than one item at any given time

Unpack this: To reveal all information about a given subject

Conference proceedings: A series of activities, events or happenings that revolve around a meeting between people about the discussion of a particular business.

Capacity: The maximum amount or number that can be received or contained; cubic contents; volume.

Storage: This term refers to the space that e-books take up as a holding place when not used or sold. This space is usually given from certain holding companies of e-books. 

Server space: The amount of area to store information that a computer which; makes services, as access to data files, programs, and peripheral devices, available to workstations on a network, has that is available. 

Boolean research: Of or relating to a logical combinatorial system treating variables, such as propositions and computer logic elements, through the operators AND, OR, NOT, and EXCEPT and NOT; as well as, a data type or variable in a programming language that can have one of two values, true or false.

IT side: Abbreviation for the information technology side of the business.

Copyright: The exclusive right to make copies, license, and otherwise exploit a literary, musical, or artistic work, whether printed, audio, video, etc.: works granted such right by law on or after January 1, 1978, are protected for the lifetime of the author or creator and for a period of 50 years after his or her death.

Peer review: When professionals read the article and assess its strength.  This makes it a strong source because it shows high level of quality.

Censorship: The act or practice of deleting a word or passage of text in one's capacity as a censor.

Primary Public: Seneca @ York students in any program/semester

Qualitative Incentive: A $75 gift certificate to the Seneca @ York bookstore provided by the client in order to find willing participants. (Not completely sure if it is $75.00, might need to be edited)

Quantitative Incentive: A $5.00 gift certificate to the Seneca @ York cafeteria provided by the client in order to find willing participants.

Likert Scale: A method of scaling answers to correspond to varying degrees of measurement. A typical Likert scale would provide a statement such as ‘I feel confident using e-books’ and then ask the subject to answer whether they, 1) strongly agree, 2) agree, 3) disagree, 4) strongly disagree

Public Awareness and Opinion: The process of understanding the general populations' levels of awareness and opinion on a particular subject.

Triangulation: Collection and comparison of data from two or more sources to gain a better understanding of it.

Critical and Thinking Skills: Critical thinking is a process that challenges an individual to use reflective, reasonable, rational thinking to gather, interpret and evaluate information in order to come to a decision. The process involves thinking beyond a single solution for a problem and focusing on deciding if there are better alternatives.

Methodology: The way information was found, the way our research was done. Practices, Procedures and Principals.
CLA: Canadian librarians association

Reference Materials: Books articles or e-books that can be made reference to in ones paper.

Pearson correlation: A correlation created by an SPSS chart that relates the importance of one question to another question within the same survey.

Survey: A qualitative questionnaire administered by a person or persons interested in obtaining information about a specific topic.

Research: Diligent and systematic inquiry or investigation into a subject in order to discover or revise facts, theories, and applications.

Instrumentation: The science of developing, manufacturing, and utilizing instruments, esp. those used in science and industry.
Limitations: The boundaries of the research team and the restrictions held on the individuals and group on a whole

Assumptions: The presumptions and ideas that were formulated prior to researching the subject.

Background of Problem


“The World Wide Web made it easy to disseminate information, in one very specific way: one copy of a work could be accessed by unlimited numbers of people.  E-Books or electronic books, much to the surprise of many, are disseminated via a business model that limits the number of people that can access a title. When E-Books first came out, the model was one book, one user. Needless to say, this did not go over well in libraries and staff refrained from buying many E-Books. E-Books sold via online bookstores also had little success. Purchased books could not be migrated from computer to computer to CDROM for obvious reasons. Then, vendors went bankrupt.  New models emerged offering collections of titles and libraries tried again to gauge interest and demand for E-Books. Some collections offered unlimited access, some limited 5, 10, 15, 20 simultaneous users. Demand picked up especially in areas related to information technology. Apple began to sell lots of audio E-Books. Today, libraries are still cautious in migrating book funding from paper books to eBooks due to unknown demand, the discomfort of leased access as opposed to perpetual rights and the challenges of digital rights management systems.”  (James Andrew Buczynski)

Statement of Problem Situation


“This research project will examine the perceptions and attitudes of students at Seneca@York towards electronic or online books.  This study will also explore the effects of these perceptions and the role they play in today’s technologically enhanced learning environment.” (James Andrew Buczynski)

Purpose of Study


The purpose of this project will be to use the observed and quantified data from an online survey, focus group and intercept interviews to gauge whether or not Seneca@York should use funding towards the purchase of more E-Books for the library.

Objectives

There is a list of questions that this paper will seek to answers:

· Do students use E-Books as part of their coursework learning?  
· Do their professors use E-Books?  

· Do students use E-Books in leisure?  Does it vary by discipline?

· Do students like E-Books?  Does it vary by discipline?

· If given the choice between the library holding and E-Book and a print book, which would they prefer we have?  Does it vary by discipline?

· Do students know how to find the library’s E-Books?  Does is vary by discipline?

· How much would students be willing to spend to download a book or government report needed to do and assignment?

Rationale

It is important to note that in this paper that there is a restricted budget to work with in regards to library funding. Therefore, there is a need to gauge what the Seneca@York students want and use to find out information for their course work. If these students are unwilling to use, dislike, or do not understand how to use E-Books, then it may be better to allocate funding to other departments of the library or to take action in order to educate students about E-Books. This paper will seek to find out what the students want and think about in regards to E-Books in order to use this information to gauge the library budget towards the balance between E-Books and print books.

Importance of the Study

The importance in this project is twofold: the need to know what the students need or want in terms of E-Books and relatively how much funding should be allocated within the budget towards E-Books.
Limitations


This study will focus on the perceptions and attitudes of Seneca@York students 

only and therefore the results and data collected will not be transferable to other Seneca College locations or other colleges in general. Limitations of time, money and resources must be noted when analyzing the data in this paper. 

Outline of the Remainder of the Document


The following pages will comprise of all the related literature found on the topic. Following that will be a layout of limitations, participants, methodology, assumptions, instrumentation, field procedures, and selection of participants. The conclusions will include the data collected from the survey, focus group and intercept interviews, as well as conclusions and recommendations.

UNIQUELY ABOUT SENECA COLLEGE

The research team attempted to find out what the overall opinion of students at Seneca College at York University was on E-Books during their program. This study acknowledges the opinions and perceptions of Seneca students on E-Books and how they affect one’s critical and thinking skills and their future careers as well as their ability to research. After carefully investigating this study, the research group has made a final recommendation for the library at Seneca@York in regards to what direction to take to promote the student use of E-Books and how to change student perceptions of  E-Books.

Out of the 3134 students that the survey was sent out to on the Seneca Learn accounts, 389 students filled it out. As well, a focus groups and intercept interviews were conducted. One session consisted of 8 participants from different semesters and programs selected at random. The intercept interviews were conducted at the library at Seneca@York. Over 30 students were randomly selected. It is important to note that all of the information gathered from this research will assist in the conclusions to be explained in detail by the research team at the conclusion of this paper.


This paper will summarize the results of the research conducted, the conclusions, the implications and the recommendations. Each of these triangulations will aid in the progression and growth of E-Books at Seneca @York.  

CHAPTER 2
REVIEW OF RELATED LITERATURE

Midwife Health Studies

Health studies midwife students at Edge Hill College, at three campuses Liverpool, Stockport, Ormskirk) in the U.K were used as test subjects to figure out the impact of E-Books in an academic context and to gain insights as to how E-Books can be used in an academic context.

Today, health and nursing curricula demand that students embrace a research-based practice. This places demand on health and nursing library and information services to provide easy access to research. As a result, databases and E-journals were in high demand and quickly were accepted as credible information.

The next logical step was to incorporate E-Books into their libraries. In

March 2002, learning services decided they would test E-Books on a group of students that studied on a multi-site basis with a critical mass of part-time/distance users. The group that best met these criteria was the Faculty of Health students. Remote resources were required for these students due to the amount of time they spent off campus, on clinical placements. 

The next step for Learning Services was to input E-Books into their libraries in order for all students and faculty to access them. The library chose NetLibrary as their E-Book supplier July 2003, the first year students of midwifery were asked to complete an assignment to be marked. Students were encouraged to use a wide array of resources including the NetLibray E-Books. Upon the completion of this assignment a focus group of 10 students were held. The results were that there were more disadvantages than advantages of E-Books. The midwifery students were still regarding E-Books as an alternative to printed books, instead of as a completely different resource to be used in different contexts. These particular findings from the focus group show that students need to alter their perceptions of E-Books

E-Books Go to College


This article is about a survey of students from two different college English courses taught at two different schools. Both classes used E-Book devices in order to read their course material in E-Book form both inside and outside of the classroom. Since 1998, the E-Book movement has had its ups and downs, with both positive and negative feedback. On the one hand, there are claims that E-Books will revolutionize reading by replacing printed books and at the same time will revamp the publishing industry itself. On the other hand, there have been a lot of hardships including bankruptcy and the force to sell off and shut down of E-Book and E-publishing ventures due to disappointing sales.


The field study within the article is about how two E-Book devices, the Franklin eBookMan 911 and the Gemstar/RCA REB 1100, were introduced into these two different English classes to find out what the students’ experience with E-Books were like and their opinions about them. The study took place over an 8 week period from September-October 2001. In total there were 34 students in the study, 22 of which used the Gemstar/RCA REB 1100 and the remaining 12 using the Franklin eBookMan 911.


One problem with using the E-Books was that people had a hard time trying to find the desired e-text. Another problem was that the devices worked better out side of the classroom than they did inside, partially due to lack of page numbers. Despite these obstacles, the majority of the students enjoyed using the devices and reading E-Books. One of the functions that the students like was the ability to highlight easily. The five challenges that were brought up in the article included: 

1) Information appliances are more diverse and complex than every before

2) Users would like the ability to integrate library content with other content

3) Users want the ability to be able to interact with the information in various complex ways

4) How to amass all different types of reader to use and support E-Books

5) How to teach readers of various levels to use E-Books

Overall there was the feeling that the E-Books may have improved the participating students’ performances within the class. The idea that E-Books could change the way humans read and what new reading possibilities they would offer came up. In the end, the article concluded that the student’s interest level in E-Books and motivation to read them would ultimately convince faculty to seriously consider     E-Books in a classroom setting. 

E Books: Rumours of Our Death Are Greatly Exaggerated 

If the public view is that E-Books are very unsuccessful, then why are there so many of them? That is the question that this article raises. Is the reason that there are so many of them because they are different than what we expected them to be? In a recent news headline it was stated that Barnes and Noble were going to discontinue E-Books. A big part of the reason why E-Books are being viewed as unsuccessful is because of large variation of the views that the public and librarians hold. The public generally thinks of E-Books as novels and popular litterateur. Librarians look at E-Books as reference books, dictionaries, encyclopaedias, directories, and computer technical reference books. E-Books have many good things about them including the fact that, a reader can find a selected part of the E-Book and read that specific section instead of having to read through the whole article or book in order to find the information that they are looking for. This information can be very beneficial, especially for students.

If a student were required to write an essay and needed to find the perfect quote, they could potentially go to a place like the Gutenberg project, or NetLibraries classic e-book collection. These websites help to point out symbolism in classic texts. This helpful tool makes scanning a text significantly easier than scanning through the text again and again. 

The writer of the article believes that many people think that a book has to be read in a personal environment in order to be enjoyed – when in fact that is not always the case. Debating the significance of books vs. E-Books is useless because we should be looking at the best features of each. It would seem that for referencing something 
E-Books are better, but when reading for enjoyment paper books are better. So libraries are going to have a tough choice when choosing what E-Books they want any. Some things that may tip the scales for E-Books could be the ability to search, easier access though the index and table of contents, updated collections, and the space that libraries will be saving.

Popularity of E-Books

The article from Library Journals discusses three main reasons that hinder           E-Books from becoming popular. These reasons include: 

1. the differences in use of print and electronic, 

2. the strained relationships between libraries and publishers

3. Difficulties that may arise when using e-marketing tools
The article stated that 88% of libraries use E-Books, and more than half of those libraries have access to over 10,000 E-Books. These statistics are very helpful when learning about the difficulties of distribution among consumers and educators. 

The article also suggests that when surveyed, only six percent of people who use E-Books think that they are an excellent source, in comparison to a soaring twenty two percent that said that usage is poor. Librarians came back to these statistics stating that the main reason many people don’t find E-Books to be very useful is because of the lack of awareness about them. It was concluded that if people do not understand what E-Books do and how to use them efficiently, they find them utterly useless. 

The article from Publishers Weekly, News Briefs, states that Microsoft has entered the world of E-Books. This could start a large trend on the usage of E-Books as well as increase consumer awareness about them in order to raise the number of people using them. The article states that Microsoft added the Universities of California and Toronto to its book search. Through the Microsoft search engine, it will soon be possible to search through these institutions’ material. 

The article from Publishers Weekly, E-books Need Visibility, states that there was a survey conducted which produced the results supporting the fact the reason 
E-Books are not being used by people is due to the lack of awareness about them and their use’s. 
Five Types of E-Book Vendors

 SEQ CHAPTER \h \r 1This article discusses the different types of E-Book distributors as of April 2002 as well as the distributors success since 2001. Although E-Book have not completely failed they have not met the previous expectations. Examples of E-Book categorize and suppliers include;

Downloadable E-Book databases

Glassbook Inc; downloadable software that offers consumers the ability to download select books off of their website, has now become part of Adobe and functions on Acrobat Reader.

Libraries Inc; offered handheld comparable E-Book for palm, defunct as of November 2000

Bartleby.com; receive revenue through advertising and offers free access to its collection, however the library is minimal.

Web Site Access

Intro (formally Books 24x7) containing high value business and technical books with almost 400 books available, subscription price $299 annually.

Net Library is one of the biggest suppliers of E-Book, claiming over 32,000 titles and 5,500 libraries using Net Library. Collection includes 3500 free books.

Self Publishers
1stbooks; has over 3000 books for downloading and has grown between 2001 - 2002

Other E-Book publishers that have remained active from 2001 to 2002 include biblio bites that are free but require users to read books on screen. Universal Publishers, Xilibris, and Zero Hour.

Many of the companies examined in 2001 have since closed, two have never begun or are empty, four seem to be thriving, Forester projects E-Book sales at about 670 million in 2005.

History of E-Books

The history of E-Books dates back to 1971 when Michael Hart founded Project Gutenberg. Looking for a new way to store and retrieve the University of Illinois’ library, Hart had volunteers digitize all the library’s books and place them into a public domain. Currently the Gutenberg project is very small (with only 20,000 entries), but boasts two million downloads a month.  

Another major shift in the role of the history of E-Books was when NetLibrary (now a division of OCLC), began in 1999. Within 2 years the site was offering 11 000 titles. Today, that number has grown exponentially to more than 130 000 titles. NetLibrary holds a moderately small portion of the 32 million E-Books believed to be in existence today.

In 2001 Carnegie Mellon started the Million Books Project. They set a goal of digitizing over one million books by the end of 2007. In response to the Carnegie Mellon initiative, more than fifty other research libraries have also began digitizing their libraries since they began. 

Until 2003 E-Books focused mainly on consumer markets. They paid little to no attention to libraries and did not see the value of selling many books to one source over selling individual books to many sources. This began to change when the sales for 

E-Books in 2003 reached under $10 million, and the E-Book distributors became frustrated with the revenues generated (just ¾ of a million units). The retailers were so discouraged by the poor sales that their scepticisms led them to offer fewer books or even go as far as ceasing the sale of E-Books in major book stores such as Barnes and Noble.

E-Book publishers began to see that they may have been targeting the wrong audience and turned towards major public and academic library distributors like Baker and Taylor to seek more revenue. Libraries saw E-Books as a relevant product and they rapidly began to start purchasing E-Books in significant numbers. The initial circulation for E-Books was very low with an average of 4 downloads per title for every 3 months.  The libraries, however, refused to give up on E-Books because of the fact that there was no wear and tear, and no labour costs for shelving and checking in the book.
Promoting Reading

This article is about how E-Books are the new spin off of the book with a technological infusion, which is the foundation of education. It discusses the fact that  E-Books are text documents converted and published in an electronic format and displayed on E-Book readers, devices, or computers using software programs. The article makes mention to how E-Books offer students, teachers, and schools a new tool for teaching and reading that can be accessed from school, home or the library. The article is about E-Book reading and the gifted student and how they tend to be able to adapt easier to this technological book form than others due to their advanced reading skills when compared to the general population. The study identified five facts about gifted readers:

1. Gifted readers are skilled, flexible readers who read often
2. Gifted readers monitor their reading
3. Linguistically rich texts are especially suited to gifted readers
4. Gifted readers use other strengths in response to the particular demands of the text
5. Gifted readers are passionate readers who find books to love

When comparing print versions of books to E-Books, it is clear that E-Books can be used as a tool to present text, but can also contain features that can be used as technology assisting tools. The articles goes on to discuss the various types of technological enhancements that E-Books can offer, the various types that are available, current bestsellers and the connection of the gifted mind in relation to E-Book usage.

CHAPTER 3

DESCRIPTION OF RESEARCH METHODOLOGY/APPROACH
Approaches to Research Design
This is a research study designed to measure, analyze, and evaluate Seneca College @ York University students’ attitudes and perceptions about E-Books (electronic books). It is designed to examine their views and approaches to critical thinking. 
Information Gathered

Due to limited resources, time constraints and the size of our research team, the breadth of information will consist mainly of primary resources gathered from student respondents at Seneca College at York University and secondary resources from publicly available research data. This study incorporated qualitative and quantitative methodologies as a method to gather descriptive, observational, theoretical, and analytical information. 

For both qualitative and quantitative methodologies, there are primary and secondary sources. For qualitative research, primary research such as focus groups and interviews to provide insight into the minds of Seneca@York students. Secondary research for this qualitative category includes related literature items such as journals and prior research studies. The primary source of quantitative data is based on a campus-wide online survey, whose responses have been analyzed through statistical analysis computer software known as SPSS. 

The E-Book online questionnaire has been emailed to 3134 Seneca College @ York students. As of November 8, 2007, we received a total of 389 responses. The response rate was 12.7%. Other quantitative data are included in the related literature search component.

METHODOLOGICAL ASSUMPTIONS
Research Team Composition

Our research team consists of 7 members. All members in this research team are currently enrolled in the third semester of the Creative Advertising Program at Seneca College on York University campus. Currently, all 7 members are pursuing careers in the advertising industry in the business sector, the creative sector or a combination of both. The business stream includes account management, public relations, media planning, marketing research and strategic research. The creative stream includes copyrighting and art direction. 

In regards to prior educations, one of the seven researchers has previously received a university degree. This degree is a 4-year Specialized honours Bachelors of Arts Degree in psychology. A second team member has completed a partial BA with a major in English. On top of this one of the seven other researchers has previously received prior college education before their current program and received a diploma in television broadcasting and from Seneca College. Each team member has a different personal definition for concepts such as “personal growth,” “success,” and “critical thinking.” 

Research Team Experiences

Each member’s personal experiences including previous courses taken and recent workload have ultimately influenced the division of tasks and teamwork skills during this research study. 

As individuals, there have been obstacles in our educational journeys with regards to E-Books usage for various reasons. We have learned about E-Books from, past experiences with them, and we continue to seek out new information about what they can offer us educationally and recreationally. The lessons that each member has learned by using E-Books over the years, has ultimately created a teamwork experience filled with objective evaluations, critical debates, and an utmost respect for the skills that each member has brought to the research team. 

During the research process, some research members revealed feelings that the availability and selection of E-Books could be more efficient and effective. At the same many of the research group’s members have made reference to how in this day and age of everything electronic, E-Books are a great way to get a substantial amount of information about any subject – be it school related or recreational.

Research Guidance 

Our research team has been guided by the mentoring and educational efforts of the Seneca at York library staff as well as professors and our teaching assistant from the Communication Arts department at Seneca College at York University. 

Research Standards

All research methods comply with the standards at Seneca College at York University. Either the client or the professor reviewed all of the questions that were asked of participants. The goal of this review procedure was to eliminate any biases that may have existed during the research process. These biases are grouped into the categories below.
Researcher Bias

Due to the fact that each of the seven researchers of this study have different educational, professional, and personal backgrounds, researcher biases have been recorded throughout the course of this study. In general, all seven researchers felt that the E-Books have an overall positive correlation with the dependent variables of improvements to critical thinking, academic success, and educational attainment.

 On the other hand, none of the researchers felt that E-Books have no correlation with such dependent variables and that print versions of books could not also warrant these improvements. However, all of the researchers felt that the aforementioned correlations may not be as positive when E-Books are combined with other factors, which may be perceived as negative, such as their lack of selection at times, availability issues, ease of use issues, and price issues.

Preliminary Assumptions

When beginning this study, each member assumed that the general student population would be able to see a positive link between E-Books and the dependent variables such as improvements to critical thinking, academic success, and educational attainment. All members assumed that the general student population understood the link between E-Books and the dependent variables, but they are not entirely happy about the availability, ease of use and selection offered by Seneca.

Respondent Bias 


The respondents for this study were students from the Animation Arts, Communication Arts, Computer Studies and Biological Science and Applied Chemistry, as well as Corporate Communications and Technical Communication programs at Seneca College at the York University Campus. The main bias that was found was based on all of the data collected from the survey, focus group and intercept interviews was that many of the respondents are partial to print since they are used to it and have completed most of their studies using it.  

Other biases that we found included the characteristics of respondents and non-respondents in terms of how and why they use technology, their willingness to express themselves, and their motivations and reactions with regards to the two $75 prize incentives. In the focus group session, the eight focus group participants received a participation fee of $5 and some snacks in order for the research team to gain student insights about E-Books. This $5 fee was provided due to the difficulty of attaining focus group participants from Seneca@York. 
Self-serving Bias 

All seven researchers have nothing to gain or lose from any potential conclusions drawn from this research. Moreover, participants for the interviews and focus groups have been selected based on professional and educational connections, and not personal connections. Therefore it is safe to conclude that there are no self-serving biases involved in the research of this paper.
Confirmation bias  


The procedures and questions asked in the focus groups, interviews, and online surveys have been evaluated through a thorough review process in order to state the feedback in a diligent and objective manner.
Research challenge  

Our main challenge in this research study is to determine the survey results as accurately as possible to reveal to Library department, at Seneca@York, the students’ attitudes and perceptions toward E-Book usage.

SELECTION OF PARTICIPANTS
For this survey the research team chose to focus on students who attend Seneca@York campus. There were three different forms of groups that the research team decided to gain information from for this research paper. The three ways in which information was gathered included:

· Intercept interviews

· Focus group

· Online survey

Intercept Interviews


For the intercept interviews, the research team decided that to target students who were on the Seneca@York campus. The team asked each individual two questions pertaining to the research study of E-Books. These intercept interviews included answers from students only and were not asked of faculty members or any other Seneca@York staff.
Focus Group

For the focus group the research team decided to choose people from different faculties within the Seneca@York campus. They did so by asking students which faculty and program they were enrolled in, and choose different students from different faculties to take part in the focus group. These students agreed to answer questions relating to their use and opinion of E-Books. They were available during the time that the focus group was held for at least a 45-minute time bracket.
Online Survey

For the online survey, the research team decided to ask all students attending Seneca@York to complete the survey. This was done via e-mail through the school’s email server, so that any student who was enrolled in a course at this campus was asked. Any feedback was greatly appreciated by the research team, no matter what faculty or program these students are enrolled in. Each student varied in semester and subject of study. 

In conclusion there are different groups of students who were asked separately to both give and gain information on E-Books. The research team will collected and analyzed the data to gain a better look at student’s views on the use and opinion of E-Books in general.

INSTRUMENTATION
The research team used numerous channels to collect our data. We used likert scaled questions, focus groups, online surveys, and intercept interviews.

Topics of questions included:

· What is the public awareness and opinion of E-Books at Seneca@York

· Do students, professors or courses/programs use E-books at Seneca@York for leisure or school work

· Do students like E-Books or not? Why?
· If given the choice between the library holding an E-Book and a print
book, which would they prefer? Do students view E-Books are more, less or as credible as print versions?
· Do students know how to find and use the library’s E-Books? 
· How much would students be willing to spend to download a book or
government report needed to do an assignment?
Likert Scaled Questions

The research team used a likert scale format that ranged from: strongly disagree/ somewhat disagree/ neutral/ somewhat agree / strongly agree.
Focus Groups
Ten students enrolled at Seneca@York were chosen to participate in our focus group. These interviewees were chosen based on what program they were studying. Our research team decided to choose students who were all from different programs to gain a wider perspective.

Online Surveys
An online survey created by the research team was sent out to all current Seneca@York students to gain insight on the issue of E-Books. 

Intercept Interviews
Our research team asked random students some simple questions at the commons at Seneca@York.

FIELD PROCEDURES
This paper used several different methods to gain our information including an online survey, a focus group and several interceptive interviews.

For the online survey we distributed it via email. The email list was predetermined and provided to us by Seneca College; the list was made up of all the students at Seneca@York regardless of their program of current semester. Following the results, this research team used SPSS to analyze the data and developed significant correlations between the questions.

The focus group contained 8 participants; each of these participants were given $5 in order to contribute 20 minutes of their time. The focus group was moderated by one of our group members who asked a number of different questions in order to get a better understanding of the student’s knowledge of E-Books, their past experiences with E-Books and their suggestions on how Seneca can improve E-Book usage. 

Various members of are group transcribed the focus group while it was going on. Others watched for any key terms mentioned by participants as well as their facial and bodily gestures towards each question. The transcription of the focus group was used in making our final recommendations to the client.

Interceptive interviews were very informal, we found participants any way we could and any student was eligible. The group members approached people at school and asked them for a few minutes of their time. Once it had been determined that they could spare a few moments, the group member then ask the student two predetermined questions. This aided the research team to get a better idea of about what the students think about E-Books at Seneca College, because it allowed the researchers to talk to people that may not have answered the online survey or attended the focus group.

DATA COLLECTION AND RECORDING
Data was collected by our research team with the use of a tape recorder and hand written notes. The research team then triangulated this data. The questions and surveys were non – biased, non – leading, and non – direct. The data collection was based on a fixed set of questions that were prepared before the interviews. The interviewees were free to speak honestly and comfortably. This method allowed for the interviewees to input their attitudes and opinions regarding E-Books without any bias or influence coming from either the participant or from the research team.
DATA PROCESSING AND ANALYSIS
Transcripts and recorded tape were shared among the seven members of the research team. Through triangulation of the date, we gained an excellent overview from our research. In regards to the focus groups, we determined five areas of interest that were consistent among the respondents.
The self-administered survey data results were assembled using SPSS Version 14.0 for Windows 2005. This program was used as a data builder for survey design and data collection. It offered an interface for developing both printed and online data entry. Correlations were determined from the survey questions.
LIMITATIONS


The research team for this study consisted of seven students from the Seneca@York campus currently enrolled in the Creative Advertising program. The research team was aware of the time restraints that would prevent full coverage to every research method for gaining full scientific results. As well, the research team was given a limited budget of $150 in bookstore certificates to offer as incentives for the online survey participants. Due to lack of funding, snacks and monetary incentives for focus group participants were provided out of the pockets of the research team members. Due to the size of the group, time constraints, and limited funds, the research team chose to send self-administered surveys to the student population at Seneca@York in Toronto. The research team also conducted intercept interviews and focus groups on the Seneca@York campus in Toronto as a convenience for the interviewees and interviewers. 

SUMMARY OF CHAPTER


Distributing an online survey to Seneca@York students on their school administered ‘Learn’ accounts provided insight as to their attitudes and perceptions towards E-Books at Seneca College on York Campus. The focus group and intercept interviews allowed for further insight into how Seneca@York students understand    E-Books, how to use them and what they think about them. The data was collected to bring greater knowledge of the overall opinions of students towards E-Books and whether they are a wise investment for the Seneca@York campus library.  

CHAPTER 4

QUALITATIVE RESULTS

Survey

One of the main sources of information used for this particular paper included an online survey that was administered by the research team with the help of a selected number of faculty members. The survey was sent via the student web-based “Learn” accounts to every student enrolled in Seneca@York in the 2007 Fall Semester. The survey included a number of likert scale questions as well as a number of short answer responses. 
Interpretation of Findings

Overall experiences of E-books amongst Seneca@York students. The majority of respondents were not aware of what an E-book was and therefore had no experiences with E-books. The majority of students had very limited experiences with E-books partly due to the fact that they were unaware of how to access them and what their benefits are. Most students believed that they were not given adequate instructions on how to access E-books on Seneca’s website and believed if they had some kind of informational pamphlet or information session, they would be more aware and informed about E-books. 

“I didn't know they (E-books) existed, I've never been informed.”

“I have not used them and was not aware of them.”

“I've never even heard of e-books at Seneca, so clearly I don't have any experiences with them.”

“Was not aware they existed. This survey is the first I've heard of Seneca offering E-books.”

However, there have been a limited number of students that have had experiences with E-books. Many of these students stated that their experiences were positive ones. These respondents found E-books to be useful and relevant to their studies at Seneca@York.

“I used many of the E-books at Seneca. I have never used them before prior to attending Seneca College. It an excellent service provided by Seneca College.”

“When I need to research some questions about my courses, I go to look for some e-books to find solutions to my questions.”

“Useful and practical when available.”

“They are convenient and the information I require is easy to find.”
Research, leisure or both. The common theme that was found was that most respondents surveyed felt that they would prefer to use E-Books for research purposes. This was mainly due to the fact that e-books are very fast and convenient. As well e-books are lighter than textbooks that seemed to be an important factor in the students’ decisions. Students also stated that cost was a concern. Textbooks that students may need for referencing are expensive. Therefore, if the option of a cheaper E-Book were made available to the students, they would prefer the cheaper choice. 

“E-books help you find things faster”

“Because e-books have all the information I’m looking for”

“E-books are very convenient”

“Required research can be found faster with an e-book”

Opposition to using e-books for leisure. Most students did not wish to sit in front of a computer screen and read something that they could read at home. Often E-Books were harder to read when there was no Internet access (i.e. on the bus). Many of the students mentioned that the computer screen would begin to hurt their eyes after extended viewing. As well, the fact that only one copy can be taken out at a time led students to believe that there should be many copies made available. 

“E-books are usually available and easy to use but occasionally there is an e-text that is unavailable because all of the copies are in use it does not make sense to only have some copies and not enough for everyone”

“It’s not like a magazine or novel, you can’t sit at a coffee shop enjoying an e-book.”

“Usually when I’m reading a book leisurely I’m not at the computer”

“I prefer to read a paper back they’re easier on my eyes”

Financial implication. The majority of respondents would not pay for an
   E-book; they felt that Seneca should be in charge of buying E-books in order to provide a more diverse selection of E-Books. Others felt that if it were a necessity for one of their classes they would be inclined to pay for the book. Respondents stated that they would look for alternative sources to obtain the book or use supplementary information found on the Internet before they would go out and purchase an E-book. 

“It’s waste of money. I would go in to the internet instead of spending money for an E-book.”

“I would rather not. Seneca should buy them for us”

“If there is a print version to it I would prefer that. Otherwise, if it is necessary and there is no other option, I would have to go for it.”

“I think the spending money should be added into the tuition fees, but will only apply to students who are taking a course that needs an E-book access.”

Cost of E-Books. A large portion of the students felt that E-books should be free or should be included in the tuition costs for school. Students will go as far as they must in order to avoid purchasing the E-Book.  The limited number of students who would purchase E-books indicated that they would be willing to pay $ 8 and under. While a select few were willing to pay as much as $15 per book.

“I am willing to try it if the price is right.” 

“I would definitely buy it, I can easily search through E-books.”

“If the E-book was relevant to the assignment, I would buy it, just as if it were any ordinary book that was valuable.”

“I'm willing to do it if it's not too expensive.”
QUANTITATIVE RESULTS
Focus Group


Most of the volunteer students for the focus group had little to no idea of what an E-Book was. One student simply thought that E-Books was a fancy name for some type of laptop computer. Others had heard of them but did not know what exactly it was that they did or what they were for. 


Of the students who had heard of E-Books, most of them had heard of them from a professor’s recommendation in a classroom setting or from another post-secondary education center. Each knowing student thought that E-Books were both relevant and user friendly when accessing them. 


Every student who had not heard of an E-Book was further inclined to use them after the focus group and stated that they would likely use one if given the opportunity to do so for school, but not likely for leisure. 
Intercept Interviews

The majority of the students interviewed had little to no idea about E-Books. There were a number of people who had heard of them, but often they did not have much more information than the fact that E-Books exist. Once students were told what an E-Book is, they found them to be an interesting source of information
CHAPTER 5

CONCLUSIONS

The Importance of critical thinking and further education. On the whole, the majority of students at Seneca@York believe that furthering one’s education is an important part of success. The students mostly agree that critical thinking is an important skill for any person in or out of a post-secondary program to have. 

From these critical ideas, it is clear that E-Books (that increase critical thinking, problem solving and applying technical skills to learning) are an important addition to a College or University education.

From this research it is clear that E-Books are a credible source of information that will help educators teach critical thinking to students here at Seneca College on the York University campus. Investing in E-Books is a wise choice on the part of the librarians at Seneca@York.

The Awareness of E-Books. The majority of students surveyed did not know what an E-Book is. For the most part students did not know if E-Books were books, Internet websites or laptops. There was much confusion as to what an E-Book does and what its uses are. Most students had never even heard of an E-Book and responded to most of the surveys, focus groups and intercept interviews with questions of their own regarding what E-Books are and what exactly it is that they do.

 A small number of students did know what an E-Book was. This was usually due to one of two circumstances: Either the student had attended university or college in the past where it was recommended or the student had received guidance about E-Books from a professor within Seneca College regarding their specific programs of study.

The Connection between Professors and E-Books. In every circumstance where a professor at Seneca College on York University Campus had given a recommendation to their students to use E-Books for their programs of study in order to help improve a research paper, Seneca students saw, understood and appreciated the value of an E-Book far more than the students who had not received these recommendations. 

Students who knew very little of E-Books had not been advised by their professors to use them. There was a clear correlation between a faculty member talking about E-Books and a student understanding and appreciating the knowledge that an E-Book could provide.

It is understood from this research that the students viewed professor recommendations as a credible source of information on how to use and interpret     E-Books. From this information it is clear that the students of Seneca College have benefited greatly from professor recommendations of E-Books. 

RECOMMENDATIONS

Faculty Education. The importance of faculty recommendation is extremely evident from the research done for this paper. It is the recommendation of this research group that the faculty of Seneca College on the York University Campus educate their students about E-Books and their uses.

When a faculty member is informed about a specific topic, they are able to convey the information to their students with ease. If the college implements a mandatory course for educators to show them what an E-Book is, what the benefits can be and how both faculty and students can benefit from using them for learning and leisure purposes, it could revolutionize Seneca College to be one the first Seneca Campus to teach their students and faculty about E-Books. 

Student Education. It is clear from the research of this paper that the majority of students do not know about E-Books. It is the recommendation of this research group that informed faculty be instructed to give one lesson per semester to students about what an E-Book is and how students can benefit from them. 

The librarians may want to aid in this instruction so that they can better inform the students about E-Books and answer any questions that students may have regarding them. As well, the student may get confused as to which subjects E-Books are most useful for. Librarians may help in clarifying the uses of E-Books relative to the student’s program of study.

Creative Campaign. The final recommendation of this paper is a creative campaign focusing on the importance of E-Books at Seneca@York. 
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APPENDIX A

SURVEY QUESTIONNAIRE

1. What is your gender?

a. Male

b. Female

2. What is your age?

a. 16-18

b. 19-21

c. 22-26

d. 27+

3. What program are you currently enrolled in? _________________

4. What semester are you currently in?

a. First

b. Second

c. Third

d. Fourth

e. Fifth

f. Sixth

g. Seventh

h. Eighth

i. Nine or higher

5. What is your current employment status?

a. Not working

b. Working part time

c. Working full time

6. Have you previously been in enrolled in post-secondary education before taking the program you are currently enrolled in?

a. Some college

b. Completed college degree

c. Some university

d. Completed university degree

e. Some university and some college

f. This is my first time doing post-secondary education

7. Do you currently own your own computer at home?

a. Yes

b. No, I share with my family

c. No, I do not have a computer at home

8. How many hours a week are you on the computer?

a. 0-8

b. 9-15

c. 16-30

d. 30+

9. If you read for pleasure outside of school, how many books have you read in the past 6 months?

a. 0-3

b. 4-8

c. 8-12

d. 12+

SECTION2 yes or no
10. Did you know that Seneca has E-Books? (y) (n)

11. Are you aware of the E-Books available at Seneca for your program (y) (n)

12. Has a faculty member ever suggested the use of E-Books for course work? (y) (n)

13. Do you know what types of E-Books are offered in relation to your program (y) (n)

14. Have you ever used E-Books for leisure reading at Seneca college (y) (n)

15. Does your program advise you to use E-Books when researching for assignments or studying for tests? (y) (n)

16. Do your professors guide you on how to use E-Books? (y) (n)

17. Do you know where to find E-Books on the Seneca Library Website? (y) (n)

18. Have you ever tried to access an E-Book at Seneca and found it to be unavailable? (y) (n)

19. Do you find E-Books accessible? (y) (n)

20. Do you find E-Books useful? (y) (n)

21. Do you find E-Books convenient? (y) (n)

SECTION 3 Licert Scale
22. How aware were you of E-Books before attending Seneca College? 

Unaware






      Highly Aware

1

2

3

4

5

23.  How often have you used E-Books at Seneca College?

Never

Rarely

Sometimes
Frequently
 Often

1

2

3

4

5

24.  How open are you to the idea of using E-Books for your program

Closed


Might try it


        Open

1

2

3

4

5

25. How would you rate the number of E-Books offered at Seneca College that pertain to your course?


Poor





        
Excellent

1

2

3

4

5

26.  Rate your experiences at Seneca with E-Books

Very Negative





      Very Positive

1

2

3

4

5

WHY? __________________________________________________________________________________________________________________________________________


27.  Rate the credibility of ____ when doing research: 

a. print books 
 1
2
3
4
5

b. articles

 1
2
3
4
5

c. web sites
 1
2
3
4
5

d. text books 
 1
2
3
4
5

e. E-Books 
 1
2
3
4
5

28. Rate the ease of accessing E-Books at Seneca College

Very hard





  
      Very Easy

1

2

3

4

5

29.  Rate the usefulness of E-Book tutorials given by librarians

Very Useless





       Very Useful

1

2

3

4

5

30.  What topics are you most likely to access E-Books at Seneca College for?

· Art

· Biology

· Business

· Chemistry

· Communication

· Computers & Information Technology

· Economics

· Engineering

· Graphic Design

· History

· Language

· Literature

· Music

· Psychology

· Sociology

· Technology

· Other
31. How much would you be willing to pay for an E-Book?

Nothing

$1-$3

$4-$8

$9-$15

$16 +

32. If it were recommended for an assignment to purchase an E-Book, how likely would you be to do so?

Very Unlikely





        Very Likely

1

2

3

4

5

SECTION 3- Short answer

33. What courses have you used E-Book for at Seneca College?

34. Do you think that E-Book re best for research or leisure?

35. Would you prefer that Seneca libraries carry the traditional print book, E-Book or both?

36. If both were available in the Seneca library, which would you prefer to use?

37. What are your thoughts on spending money to download an E-Book if it was relevant to an assignment? 

38. How much would you be willing to pay for an E-Book?

APPENDIX B

FOCUS GROUP QUESTIONS

1. Do you read for pleasure?

2. Where do you look to go for your major source of information?

3. What is your understanding of an E-Book? 


4. Do you know what kind of E-Books Seneca offers?

5. How did, you find out about them

6. Have your professors said anything for you access your information online?

7. Any of you guys who knew about them did your professors/profs say anything? 

8. Those of you who knew about them have you ever used them?

9. Would you be open to reading E-Books for pleasure?

10.  What would it take for you to use E-Books at Seneca? What would it take for you to get revved up to read textbooks or anything else increase?

11. Now that you guys know a little more about E-Books would you be more likely to use E-Books?

FOCUS GROUP TRANSCRIPTION

Why are you taping this?

Uhh just so we can listen to it later and refer to it word for word. Were not going to publish it or anything

No, no its not going any further than this. 

What is this focus group about? 

Ok, ok well we are going to get there right now umm so I know that were in cab creative advertising and part of our course is to do an advanced research paper 

Were doing the focus group part of our paper (some one sneezes) bless you, our whole paper is on e-books, did you guys get the email, did you all fill out our survey. You did good(directed at one member of the focus group) umm so we just want to know pretty much like there’s a couple questions that we thought of we just kinda want to know what you know about e-books if anything. Umm but I’m going to start and kinda go around the room and start with you (directed at a member of the focus group) give me your name semester you in and the program that your enrolled in. Sasha, Miranda, Michela, Suzan, Shahad, Gas program 1st semester, Eddie,3rd semester cab student Elad,1st semester Gas program, Hasan Bio engineering 1st semester. Your program stress me out (laughs) Ok 

umm so just quickly if you guys could each answer for me please do you read for pleasure? You know at home? (group nods) Is that a nod from everybody? 

Is there any no’s? 

Umm it’s a rarely,(group Member) ok rarely , Group member) rarely works. Ok so just quickly where do you look to go for your major source of information? Anything you need to know about whatever anytime you need to learn something new where do, you go text books internet? 

1) Google

2) Internet 

3) Internet 

4) Wikipedia

5) Library internet 

Umm what is your understanding of an e-book? 


Groups answer: 

To be honest I don’t know what you’re talking about, I thought we were talking about laptops

1) I don’t know

2) Online book transferred over

3) I knew it was a book in electronic format but I have never used it

4) Book transferred onto the Internet 

5) I don’t know 

6) no clue 

Ok we like these answers there good answers go ahead. 

Go on (Laughs),Umm so a silly question but important none the less umm do you guys  know what kind of e-books Seneca offers- not laptops (laughs)

Textbooks on the Internet is that what they are?

I just want to know what you guys think (interrupted) 

I don’t know what an e- book is I’m sorry (laughs)

We knew this would happen (laughs)

Umm do you know what kinds of e-books are offered?

1) Well in my particular semester there’s USB in e-book format that helps a lot

2) Found out in the newspaper, the new books that come out in chapters, they are online too now and now we got those textbooks that come with the software, its like an online book.

3) Online black board 

4) No clue

And to those of you who kind of knew what an e-book was or what Seneca offered how did, you find out about them

1) I found e-books threw their online directory I was just looking for regular textbooks and I found them

2) Threw the Seneca web site. 

3) Umm mostly from teachers

Umm have your professors said anything for you to go your professors or maybe just access your information online

1) No

2) Briefly

3) In each 150 class they teach you how to research articles

4) Didn’t tell us how to use it just referred to how we can use them if we want

Ok

Any of you guys who knew about them did your professors/profs say anything 

Yeah they did, well bit how to use it but it comes with the 

Umm there is hard wear ----- Seneca website. 

Umm so for the couple of you who knew about them have you ever used them?

Umm would you be open any of you guys to reading e-books for pleasure like if there was a new you know like Harry Potter was available would you read it on the internet?

I would

Sure, ok you would (laugh) 

Would you?

No

When I am reading a book for pleasure I’m reading for leisure I don’t want to sit at my computer 

Right ok

It depends on the material I would want to make connections from the internet to the book

No usually I read on the bus

(Laugh) it would be a challenge than

Well I’d be distracted 

You’d be distracted by msn or what ever is in the background.

I would be confused and distracted by msn and, confused by how the hell I’m reading a book on the computer 

Yes you would ok

So quickly or more longley umm what would it take for you to use e-books at Seneca what would it take for you to get revved up to read text books or anything else increase. 

Like categorize it by program course information applicable to what your doing

Yes

I think it would be good for research so I would use it for research as well

I would use it for research but not for reading a book

Same as her 

Now that you guys know a little more about e-books would you be—more likely 

Yes

As long as they are reliable

(They are very reliable)

Yah

Yah

As long as it’s valid

Ok so do you guys have any questions for us?

So technically what your saying is that lets say that if I’m enrolled in a course and I don’t have money to get the text book I can bring my computer and 

It depends 

Umm it depends on the class depends on the textbook they don’t always upload them and they don’t always up load them and purchasing e-books is really a complicated process you learn. Umm so and because not a lot of people know about them not a lot of people 

Like say you want to go to chapter 10 can you just type in something, you can get it in a website form?

Most of them open in PDF’s 

Thank you very much for your time. 

APPENDIX C

INTERCEPT INTERVIEW QUESTIONS

1. Do you know that Seneca@York offers E-Books on many of the subjects for your program?

2. What do you think about E-Books? 

RESPONSES
Respondent 1 (female)

Q1.) No

Q2.) No, I haven’t seen any E-Books in the library

Respondent 2 (female)

Q1.) Ya I’ve them at home before

Q2.) Didn’t know they had any E-Books for my course.

Respondent 3 (female)

Q1.) No

Q2.) No I was not informed about E-Books at Seneca

Respondent 4 (male)

Q1.) Ya I’ve used them before

Q2.) Nope.

Respondent 5 (male)

Q1.) No, what’s that?

Q2.) No clue.

Respondent 6 (Female)

1) No

2) I look at a computer screen enough so I don’t want to use them even though I can. I like being able to hold the book but if I could access it through my Ipod I would consider it.

Respondent 7 (Male)

1) No

2) What is an e-book?

Respondent 8 (Female)

1) No

2) I don’t know much about them.  What is an e-book?

Respondent 9 (Male)

1) No

2) I don’t think anything of them.

Respondent 10 (Female)

1) No

2) I don’t read e-books, I don’t like them, I’m old school.

Respondent 11 (Male)
1) No
2) What’s and e-book? I have no clue what an e-book is.

Respondent 12 (Female)
1) Yes, I just used an article from their website a few days ago.

2) I found it a bit confusing when I first started looking for articles, but then I got the hang of it.

Respondent 13 (Male)

1) I have no clue what an e-book is.

2) Is that like a book online or something?

Respondent 14 (Female)
1) Yes, they took us to the commons to teach us about them in EAC150.

2) I never actually used them.

Respondent 15 (Male)
1) No I did not.
2) Nothing really.

Respondent 16 (Female)
1) No I didn’t, I don’t even really know what an e-book is.

2) I couldn’t really tell what I think about them because I don’t even know what they are

Respondent 17 (Male)

1) I know that Seneca has e-books but I’m not really sure if they have them for my program.

2) There alright I guess 

Respondent 18 (Female)

1) No

2) What’s an e-book?

Respondent 19 (Male)

1) Kind of. I’ve heard that Seneca has e books and that there might be some for my program but I heard they were really hard to find. 

2) I’m not sure if I like them or not id have to use them a bit to be able to tell you what I think of them.

Respondent 20 (Female)

1) Yeah I have actually used one here before. 

2) They were all right but it’s not something I would always use. 
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