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http://people.senecac.on.ca/beth.agnew (see link to my CV on left side)

Click Publishing link to see some of my writing. It's not stellar, but I had fun writing the stories. I am currently working on an updated version of the Water book.
Recommended books:

The Art of Nonfiction, by Ayn Rand, Robert Mayhew, and Anna Fields  (Note: Ayn rhymes with "mine") Ayn has the best explanation of writer's block I've ever encountered.
On Writing, by Stephen King

On Writing Well and Writing to Learn, both by William Zinsser
"Obscurity being one of the deadly sins, anyone might suppose that serious people would labor mightily to avoid it in their writing. But to suppose this is to overlook another force of nature that almost equals entropy as a drag on life's momentum. That force is snobbery. Yes, gentle reader (as the Victorian novelists put it when they had to deal with the darker traits), it pains me to say that there are writers who actually want to be obscure. Their principle habitat is Academia, though they can be spotted without the aid of binoculars wherever intellectuals flock. Not for them the short words and active verbs and concrete details of ordinary speech; they believe that a simple style is the sign of a simple mind. Actually a simple style is the result of harder thinking and harder work than they are willing or able to do." -- William Zinsser, Writing to Learn

Information Anxiety by Richard Saul Wurman

Being a Writer

Writers have always been observers of current events and human behaviour. We are considered intellectuals, meaning we think about what we see, learn and know. As writers and communicators, we then publish (meaning to disseminate not just print) information and opinion to others.

In a high-tech world and this information age, writers are more necessary than ever. People don't have time to decipher information. They need quick, clear, concise messages and information.
You can have a lengthy, interesting and lucrative career as a writer if you focus on our core competencies:

· communicating clearly, no matter what the medium or content

· seeing to the heart of things and offering different points of view

· explaining things to others in a way they can understand
When you see anything related to Information, Communication or Knowledge, that could be an opportunity for you!

Be a generalist AND a specialist. Good writers should be able to write anything. Some writers do better in certain genres of writing. Don't confuse topic with technique -- if you're a good writer, the topic material doesn't matter because you have the techniques to write well about anything.
Study -- EVERYTHING!!! Philosophy, psychology, sociology, anthropology, biology, chemistry, zoology, archaeology, geography, geology, astronomy, ... it's all "grist for the mill".

Good writers are good READERS -- read everything. You never know when you're going to get an idea. Be sure to keep a notebook handy.

QUESTION EVERYTHING - writers who are critical thinkers are particularly useful.
NEVER Work "On Spec" -- except if you can get something very valuable out of it.

Audience/Reader Focus
The most successful writers NEVER forget their audience. Who is your reader (viewer)? What do you know about them? Get into the mind of your reader and write accordingly. Then you will be more persuasive, powerful, and purposeful. It's all about rapport -- making a connection with the audience.
WIIFM = What's In It For Me? 

The reader won't care about your message of information if you don't immediately make it clear why they should. Your writing should help people accomplish a task, answer a question, solve a problem, or just be entertaining!
Copywriting
KitchenenAid® Architect® Series Appliances are an evolution of performance and intuitive design that was inspired by, and created for, those who love to cook and entertain. Their sleek look complements any kitchen décor, presenting beautiful finishes and clean lines that harmonize with other products in this professional quality line-up. The hand mixer, stand mixer, blender and food processor go beyond mere utility to deliver excellent performance and simple beauty from a brand you trust. Complete your kitchen with these masterpieces of culinary engineering. Offered in an exciting new colour – Coco Silver – each appliance reflects thoughtful functionality along with artistic elegance.

Colours: A vibrant array of eye-catching colours provides the finishing touch to your kitchen. Along with the exclusive new Coco Silver are perennial favourites Majestic Yellow and Empire Red that brighten your kitchen. Perhaps the mouth-watering Persimmon, Pistachio or Boysenberry are more to your taste? Cook with zest and a dash of Pear, Green Apple, or Bay Leaf. Your culinary delights are that much more fun when crafted in appliances that look great! Express your personal style by choosing the colours that reflect your creative side. Beyond the splash of colour that accents your kitchen, each mixer or blender outperforms expectations and makes achievements in taste and texture a breeze.

Electrics: Gleaming surfaces and intuitive controls enhance each line of premium kitchen tools. Powerful motors deliver the ultimate in performance and reliability. Quiet and fast, these professional tools make food preparation a symphony of colour and flavour. Sturdy construction, stainless-steel parts, and versatile accessories combine with easy-care design to delight discerning chefs. No detail is overlooked and your satisfaction is guaranteed. The one-year hassle-free warranties on all of these appliances testify to their durability and excellence in manufacture. Family and guests alike will marvel at the exquisite dishes you are able to create with these magnificent appliances. The perfect companions to achieving your culinary dreams, they deliver superior results in every way.

Notice how the above paragraphs create certain feelings in the reader. What can you deduce about the target audience from these paragraphs? Can you make an assumption about the price of the product?
In copywriting, the marketing department ALWAYS knows who the target customer is. (If they don't, none of the writing or communication can be successful.) Marketing should also know what kind of mood, voice, tone, and effect they are trying to achieve.

Copywriting is all about choosing the right word for the right purpose at the right time and in the right place to send the right message.
Techniques

Be Correct

Facts must be accurate -- verify them!

Your copyediting and graphics are flawless. No it's instead of its, or their instead of there.
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Mnemonic: Use the symbol with the crossbar going in the same direction as the letter N.
5W1H
Who, what, when, where, why, how. Think about all of these as you write and you will be less likely to leave anything out. Who, of course, is first and foremost. Keep asking yourself the questions: 
Technical Writing

This is writing about anything that can be considered "technical". This includes everything from policies and procedures -- no matter what the topic -- to user guides, web content, and technical marketing.

It is also about using technology to communicate (write). We now have sophisticated desktop publishing and layout programs as well as multimedia channels, and the Interwebs to use for communicating information.

The world is increasingly high-tech. Everything is more complicated. Thus the need for writers who can explain, simplify, and clarify is greater than ever. 

Good technical writing is dispassionate, logical, informative, easy to understand, and easily navigated.

Institutional Writing

This type of writing can also be considered "technical", but its focus is more on getting an institution's information out to the public, its customers, and stakeholders. 

Corporate writing falls under this as well. Large corporations such as IBM and Bell are considered institutions.

· Strategic -- the vision, what a group is trying to achieve and why
· Tactical -- the operations and activities, how a group goes about achieving its vision

Writers' Mind Map

Make one for yourself that shows all the possibilities you can think of for the kind of writing you like to do.  Mind maps are also useful tools for preparing to write, helping to organize your thinking.
See http://freemind.sourceforge.net/wiki/index.php/Main_Page
Exercise 1: Writers often need to find alternative words - synonyms, homonyms, antonyms, eponyms, for various reasons. But not all synonyms are interchangeable because they can change the meaning of the message, and leave a far different impression. Brainstorm on one of these words to find all the synonyms and look at how the connotation changes from word to word.
uncover

stop


request


good
Exercise 2: Write a short paragraph that follows each of these statements. This is practice in continuity, and also in capturing the meaning of the key words "greedy" and "ugly". Show, don't tell. What do you need to say about Silas that makes it clear to the reader that he was indeed greedy, and ugly. Are you trying to evoke contempt for him, or sympathy? Does it matter?
Silas was greedy.

And his greed had made him ugly.
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